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New product showcase families “at their best, doing what they love”
Distinctive decals turn the family car into a uniquely affirming family portrait

ATLANTA—It’s only fitting that the idea behind MYJOLLYFAMILY.COM first took shape during a long 
ride in a car -after a family holiday, no less.

Cars, after all, are the canvas, and family is the subject matter for the expressive, affirming new 
product that could become both a nationwide craze and a personal celebration of family ties and 
community connectedness. At the heart of it, the concept couldn’t be simpler. An extensive palette of 
more than 250 top quality, full color decals depicting people “at their best, doing what they love most” 
offers each family member a way to express herself or himself individually. When all of the decals are 
lined up on the window or bumper of the family car, they form a unique—and uniquely celebratory-
family portrait. 

The 6-by-4-inch decals run the spectrum from such characters as Business Woman to Bongo Girl to 
Bowling Guy, span age, gender and ethnicity, and include special interests like sports and hobbies 
that help shape identity. Pets are not forgotten either, with decals for some 130 breeds of dogs, for 
example. 

Both the process of picking out representative figures and the act of displaying them for others to see 
can be an opportunity for families to realize and appreciate the strengths and bonds they may take for 
granted, according to the company founder. “The characters come alive and you relate to them, and 
they inspire you,” Angela McLean said. “It also gives people a sense of connection when they see 
another family chain gang on the car in front of them.”

That sense of connection, she ventured, can also be a reminder to drivers that “there are real people 
just like them in the car in front of them—so be kind, slow down, let them change lanes, thank you 
very much.” A 42-year-old mother of two and longtime businesswoman, McLean likens the birth of 
MYJOLLYFAMILY.COM to the vision of Harry Potter author J.K. Rowlings reports having on a bus. In 
McLean’s case, it was a 20-minute burst of inspiration that punctuated the 450-mile drive from a 
Thanksgiving gathering in Clearwater, Florida, to her home in Atlanta, Georgia.

“I actually ‘saw’ the decals on the window of the car in front of me,” she explained. “It all came to me 
in a big wave. I had to pull the car over and try to write it all down, and even now remember details 
that were presented to me in that initial burst of creativity. “I was literally shaking with excitement,” 
McLean said. And all the more so shortly afterwards—just an hour after her long but inspiring drive 
had ended, she got a call from a Realtor, who told her that an offer had come in on a piece of 
property McLean had bought years before. The sale provided the capital needed to start 
MYJOLLYFAMILY.COM.

McLean said that serendipity has held throughout the ten months since the idea presented itself.
“The amazing part is the people who have come along to help me. The perfect artists, the perfect 
manufacturer, all the players have come when needed,” she marveled. “The product is infectious, 
once people see it.”

That reaction, she thinks, is not surprising, since “human beings have had the need to express who 
and what is important to them—and line it up in the form of symbols—at least since the earliest cave 
paintings. The symbols have changed since then; the spear has been replaced by a shopping cart or 
credit card, the buffalo by a fast food restaurant. But some things remain the same. 

“There is an innate need for a human being to find their place in the world, and then to express this 
genetic need to feel proud and feel connected.” she said.

Now, with her invention set to hit the streets—both on the Internet at www.MYJOLLYFAMILY.COM 
and in retail stores—McLean is already looking ahead to the next generation of 
MYJOLLYFAMILY.COM.  Her plans include helping to establish a school in India with a portion of her 
profits, developing a children’s game, and marketing the designs for people to use as icons on social 
networking web sites. She even is considering bringing her copyrighted characters to life in a 
television series.

After all, McLean is not one to limit her vision.
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